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SIX SENSES

Genuine. Quirky. Bold.

From tropical islands to urban treasures and mountain retreats,
Six Senses creates places that live in harmony with local
ecosystems and communities, helping people to reconnect to
the world around them.

Inspiring. Intimate. Majestic.

Each hotel and resort embodies a unique charm and elegance
sparking stays both serene and
sensational. A place where experiences inspire
stories for even the most seasoned travelers.
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INTERCONTINENTAL

HOTELS & RESORTS

Thoughtful. Cultured. Remarkable.

The brand opens doors to a world of fascination. It is
the most global luxury hotel brand, sharing its
knowledge and expertise to connect people to

cultures everywhere.




NIGNETTE

COLLECTION

Distinctive. Enriching. Purposeful.

Vignette Collection hotels are unique in their own right,
with their own distinct look and story to tell. And yet they
are all connected by a shared vision — travel can benefit
local people and places.

KIMPTON'

Distinct. Heartfelt. Design-led.

Kimpton takes a Stay Human approach which is rooted
in the belief that genuine heartfelt human connections
make people’s lives better.

HOTEL

INDIGO

ountrypolitan | US

e

Bright. Confident. Free-spirited.

Hotel Indigo caters to travelers searching to add a sense of
adventure and discovery into their trip. Each hotel is

designed to capture the true spirit of the neighborhoods
they belong to — creating a guest experience that’s
genuinely local.
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HUALUXE Nan‘—ic;%ﬂ'fI hang High-tech Zone I} China - EVEN Hotel Alpharetta - Avalon Area | US

Thoughtful. Unstuffy. Considerate. Astute.
Charming. Harmonious.

Confident. Positive. Inventive. Possibility. Choice. Energy.

HUALUXE Hotels & Resorts is a premium hotel

brand in Greater China, blending Chinese cultural ]
heritage into its design and service for an together people, places, and possibilities and wellness-savvy staff that offer best-in-class
through travel. fitness experiences, healthier food choices, and

natural, relaxing spaces.

voco hotels combine familiar comforts with Blending business and leisure to bring Guests can stay healthier and happier with hotels

indulgences that create somewhere that’s
dependable, but not vanilla, and with a laid-

back spirit immersive stay, dining, and social experience.




Holiday Inn
Express

Holiday Inn Express Seoul Hongdae | Korea

Considered. Transparent. Value-
Rich

Holiday Inn Express delivers a smarter travel
experience to those who “rest and go”, by
providing guests with more where it matters most
to them. Ultimately, the brand wants guests to
feel More Than Ready.

Holiday Inn

Warm. Trusted. Familiar.

The goal is simple: help guests experience the upside that
travel offers. The Holiday Inn brand does this with a
service philosophy rooted in evoking smiles and a
commitment to making your stay brighter so that you can
make every moment matter big or small, when you’re on
the road.

Relaxed. Flexible.
Purposely Different.

Easy-going stays that get you on your way.
At Garner hotels, guests will experience a quality
stay at an affordable price.

Fresh. Frank. Fair.

As the champion of everyday travel, avid hotels is a
modern, reliable brand for guests who want a
consistent and quality stay without paying more for
what they need.
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Staybridge Suites Atlanta - Midtown | US ; / Caridl’é‘ )od Suite s S|

Flexibility. Kinship. Discovery. Social. Versatile. Residential. Modern. Friendly. Accessible. Easy-Going. Independent.
Reliable.

) ) ) L Candlewood Suites enables guests to maintain their
Staybridge Suites offers spacious, elevated, residential- With resorts in popular destinations featuring own routines and feel independent by providing the

style studios and suites with full kitchens, creating a sense spacious accommodations and amenities for all

. ) . .

because business travel doesn’t have to be boring of normalcy for guests staying two nights, two weeks, or P : - . . personal and physical space to create a casual and
ages. It's easy for families to create lasting memories comfortable longer stay.

— it can be inspiring, engaging, and fun. two months.
together year after year.

Enabling enriching experiences that accelerate
personal growth. Personal growth is possible
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Bl A=t} | IHG Hotels & Resorts acquires
il ““'"""'“" '"*'I Il | | Ruby, its 20th brand, and targets
i e R ™ || global expansion

Ruby Ella Hotel & Bar, Cologne, Germany.
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Ruby Lucy Hotel & Bar, London, England. |



https://www.ihgplc.com/en/news-and-media/news-releases/2025/ihg-hotels-and-resorts-acquires-ruby-its-20th-brand-and-targets-global-expansion
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SIX SENSES

STXUSENSES

Out of the Ordinary

Six Senses has a distinct proposition with a strong heritage, and provides an instant entry to some of
the world’s most sought-after locations including important urban markets. Our competitive edge
goes back to our locations, our design, our people, and our committed platforms of sustainability and
wellness. We deliver on the promise of our name and reawsken the sansas of guests with weliness
offerings and experiences that sre out of the ordinary. Esch Six Senses property commits to guest
rejuvenation and reconnection, with an expert focus on weliness and sustsinability and creating place
whese le can inh y with the local environment.

e

27 1,950 38

OPEN HOTELS OPEN ROOMS HOTELS IN THE PIPELINE

Figures as at 31 Decamber 2024
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@ Six Senses Brand Film (2:00)



https://www.ihgplc.com/en/our-brands/six-senses

NIGNETTE

COLLECTION

Travel for Life

i Vianette™ Collectior

We've created a collection brand that gives guests an inspiring new choice. A family of one-off hotels
where guests can indulge a growing passion for stays that are authenti iential and icie

Unique and proudly independent, our hotels all embody luxury in a different way. What they share is a
toa set of dards that we know dis g guests seek out and love.

Our hotels are unique in their own right, with their own distinct outiook and story to tell. And yet
they're all connected by a shared vision - travel can benefit local people and places.

ity and locality our colk ists to make a positive

impact in every way.

20 3969 35

OPEN HOTELS OPEN ROOMS HOTELS IN THE PIPELINE

Figures as st 31 Decamber 2024



https://www.ihgplc.com/en/our-brands/vignette

REGENI

Regent Hotels and Resorts is the epitome of modern upper luxury. We set out to reimagine hospitality
experiences through innovation and design thanks to a deep understanding of today’'s most refined
travellers. Our vision is to craft unparalleled Regent destinations in key gateway cities and resort
destinations around the world in partnership with visionary colleagues, architects, designers, artisans
and artists. Each meticulously designed space becomes a stage on which to enable uplifting
experiences thanks to serene touches, thoughtful contrast and imaginative extravagances.

10 3,090 12

OPEN HOTELS OPEN ROOMS HOTELS IN THE PIPELINE

Figures as at 30 September 2024

TIPRESTIGIOUS
HOTELS

@ Regent reimagined (2:30)

Regent Santa Monica Beach | US



“COME ON IN” TO....
VOCO

Reliably Different
Welcome to voco™ hotels

Designed to stand out from the crowd, voco hotels is IHG's fastest-growing premium brand, offering a
hotel experience that is consistently thoughtful and distinct. Each property is characterised by its
individual charm, providing guests with something different while also ensuring the reliability of a
global brand. With an inviting and unstuffy atmosphere, voco hotels create a space where guests can
truly unwind and feel at ease. Centred around the brand halimarks 'Come on in', 'Me time', and 'voco
life', voco delivers delightful and uplifting experiences brought to life by ea'sy-goirvg and attentive
hosts.

77 18,565 80

OPEN HOTELS OPEN ROOMS HOTELS IN THE PIPELINE

Figures as at 30 September 2024

@ voco Brand Film (1:48)




voco Guestrooms

Our stylish and modern guest
rooms will provide a perfect
oasis for any traveler’s “Me
Time”.

- With variety of accessible guestrooms and service
animals allowed.






voco: the industry’s fastest-ever global roll-out

GLOBAL ROOMS

Launched in June 2018
18,565 13,879 Now present in 17 countries and will be in 77 by 2025

open pipeline

GLOBAL HOTELS

77 80
open pipeline ‘
VOCO
e 'Ot o
open pipeline
[
AMERICAS 15 18
open pipeline

GREATER 17 14

CHINA open pipeline

28 Note: as at 30 September 2024. excludes 3 open hotels and 3 pipeline hotels to be re

I H * HOTELS &
B RESORTS
branded voco
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Even Hotel Bozeman Yellowstone Intl Arpt | US
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Brand Insights

Wellness is not a trend.

t's a wa e for millions of
consumers.
EVEN® Hotels meets the growing
demand and lifestyle of today's
wellness-minded travelers. They want
to stay well and be at their best on the
road. We make it possible by being in
locations guests travel to the most.

Forecasted
spend in the
Global Wellness
Market in 2024

Among all major ,.

industries in 2023, e A ) Projected spendin
where did the v0O.J 2029 in the
wellness industry L IRIEEIONEY \vellness economy
rank? ~



US Open Hotels

Bozeman, MT

Seattle, WA .

Eugene, OR ‘

Omaha, NE

aco, TX /.

Austin, TX

Rochester, MN

Englewood, CO

Chicago, IL

Ann Arbor, Ml

Pittsburgh, PA

Manchester Airport, NH

Norwalk, CT

New York, NY (2)
Brooklyn, NY (1)

Rockville, MD

e\

Atlanta - Cobb Galleria, GA
Alpharetta, GA

.A-Mi;unir FL

Houston, TX

Sarasota, FL

US Pipeline

Boston, MA
Beaverton, OR
Charlotte, NC
San Diego, CA

Orlando, FL

Miami, FL
Long Island City, NY

Troy, Mi



Americas
22 open hotels
8 pipeline hotels

EMEAA
Exploring
KSA, SEAK

Greater China
11 open hotels
22 pipeline hotels










IHG 4 Rew
REWARDS

IT’S BETTER TO BE A MEMBER

EARN POINTS FOR REWARD NIGHTS

LATE CHECK-OUT

FREE WI-FI

EARN MILESTONE REWARDS — UPGRADES, FOOD,
LOUNGE ACCESS, & MORE

20 ) (0 ©

SCAN THE QR CODE TO JOIN FOR FREE OR
VISIT IHGONEREWARDS.COM




Club

Earn Points for
Reward Nights and
More

No Blackout Dates for
Reward Nights
Member Rates &
Promotions

Free Internet

Late Check-Out at 2
PM (Subject to
availability)

Automatically Enrolled

IHG 4 2

REWARDS

ENJOY THE BENEFITS OF MEMBERSHIP

Silver Elite

20% bonus points on
base points

Points don’t expire
Member Rates &
Promotions

Free Internet

Late Check-Out at 2
PM (Subject to
availability)

Stay 10 nights

*Qualified nights and qualifying points are per calendar year

Gold Elite

40% bonus points on
base points

Rollover Nights for
Next Year’s status
Member Rates &
Promotions

Free Internet

Late Check-Out at 2
PM (Subject to
availability)

Stay 20 nights / earn
40,000 points

At each level of membership, you’ll enjoy all the perks you’ve earned along the way.*

Platinum Elite

60% bonus points on
base points

Reward Night
Discounts
Complimentary
Upgrades (subject to
availability)

Welcome Amenity
(Points or drink/snack)
Early Check-In (Subject
to availability)

Stay 40 nights / earn
60,000 points

Diamond Elite

100% bonus points on
base points

Reward Night Discounts
Complimentary
Upgrades (subject to
availability

Welcome Amenity (Free
Breakfast, Points or
drink/snack)
Guaranteed Room
Availability (72 hours)
Dedicated Diamond
Support

Stay 70 nights / earn
120,000 points




IHG 4 Saros

OUR PROGRAM IS MORE COMPETITIVE THAN EVER

POINTS > Industry leading point earn to help members earn points faster

FOOD & Industry defining flexibility, e.g., ability to redeem F&B Reward in future stay,
BEVERAGE free daily hot breakfast for 2 Diamond welcome amenity

UPGRADES The ability to confirm suite upgrades in advance offered earliest in the
industry; also improved delivery of space available upgrades

LOUNGE
Annual lounge membership for 2 offered earliest in industry

ACCESS



| HG resorts

Up to 7% Off

+10% Commission
for ABC-CCRA
Advisors

Enjoy 3% off short stays and 7% off stays
of 3+ nights—plus 10% commission on
all eligible bookings.

o
W E T

Book using the ABC rate code in the GDS

L - |

(chain code 6C) or online with Corporate
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ABC / CCRA Premier Hotel Program - GDS Access Codes & Corporate 1D

(ihg.com)
(For Non-GDS / TRUE Agents, please enter your TRUE ID # under the IATA Field)

v GDS Access Code

A © AM @
ABC ABC ABC Corporate ID: 000670065
HR @ HZ @
ABC Destination* Check In
0 ™w @
ABC ABC Rooms & Gueats Rate Preference

Best Available **

ABC ABC * Requires affiliation in the respective organization.
** Best available rate search does not include affilistion rates.

AAA/CAA Rate *

Government/Military Rate *

ABC Premier Hotel Program — Dedicate URL B

Reward Nights *

A % e Corporate Special Rate *

Are you a travel agent? q
IATA©


https://www.ihg.com/redirect?path=hd&brandCode=6C&localeCode=en&corporateNumber=000670065&cn=no&viewfullsite=true

ABC Premier Privileges - GDS Access Codes & Corporate ID (ihg.com)

(For TRUE Agents, please enter your TRUE ID # under the IATA Field)

v GDS Access Code

AA © AM @
AOM AOM
HR @ HZ @ ABC Premier Privileges Dedicate URL: Corporate ID:
100860885
s @ ™w @
AOM
Destination™ Check In Check Out
Ww ﬂ UA ﬂ City, Airport, Attraction or Address 12/08/2021
AOM AOM
Rooms & Guests Rate Preference
. . . . * Requires affiliation in the respective organization. Best Available
P r e m I er Pr IVI I eg eS A m e n I tl es : ** Best available rate search does not include affiliation rates.

AAA/CAA Rate *

Government/Military Rate *

.  Welcome Amenity

1 Reward Nights *
. Daily Breakfast for Two (Continental or Full) We've Senior Discount *
. Free Wi-Fi o = ® Corporate Special Rate * )
. Upgraded Accommodations (based on availability at check-in) ---| FLEXIBLE BOOKING d Corporete D@ [
. Same Day Cancellation ~ OPTIONS> iooeseees
« Early Check-in / Late Check-out (based on availability) Are you a travel agent? P ¢
. Participating properties guarantee at least 4 of these amenities pire

*Participating hotels include: Crowne Plaza, Even Hotels, InterContinental, Kimpton,
Indigo, Regent, Six Senses & Voco


https://www.ihg.com/redirect?path=hd&brandCode=6C&localeCode=en&corporateNumber=100860885&cn=no&viewfullsite=true
ihg.com

I H * HOTELS &
RESORTS

Exclusive travel advisor rates for
personal travel

Enjoy discounted rates at 6,000+ hotels

* Up to 2 guest rooms per stay

* Must be booked via the Travel Consultant Connection (TCC)
portal, hotel direct, or IHG Worldwide Reservation Center

* Travel Industry ID/IATAN Card, Agency Business Card or
employment authorization on agency letterhead required at
check-in

* Eligible for IHG One Reward Points

e Discount is non-commissionable

* Hotel cancellation policies still apply

]

Join today at ihgagent.com ;:%:gr%,

[=] i
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IHG

HOTELS & RESORTS

Test your knowledge with a short quiz for a chance to win IHG
Rewards points! Three winners will receive 50,000 IHG One
Rewards points

TAKE THE QUIZ NOW

And remember to book IHG Hotels & Resorts using chain code 6C with the ABC rate code
in the GDS. Or book on ihg.com using Corporate ID #000670065

April 2025


https://www.surveymonkey.com/r/998GB6V
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